and problems of unemployment, women entrepreneurship happens to be one of the best tool for women empowerment. The women entrepreneurs need not to be highly educated. It is sufficient that they possess basic knowledge of language and entrepreneurial skills. As women have to fulfill dual roles, entrepreneurship is a more suitable profession than regular employment either in public or private sector. Women entrepreneurship is the process where women take, lead and organize a business or industry and provide employment opportunities to other. Women are venturing in all kind of enterprises. Women entrepreneurs are considered to be most important economic agents for economic augmentation of the country. They are the owners, producers, co-coordinators, sellers, decision makers, risk takers, innovators etc.They also generate employment opportunities and contribute in improving family's living standard. Today's women must supplement the family income using their potential and skills that they possess. Her skills and competencies may be sharpened and turned by way of training. Thus, women in India, no longer need to wait for employment outside home. They can successfully start their enterprise and earn their livelihood. Literature Review: Women need for effective enterprise management, a large quantity of co-operation and encouragement in the sphere of activity, at all levels home and in society and from governmental organisations. (Rajani & Sarada, 2008) . Training approach is important for helping women in non-traditional, high skill, male dominated activities and also to build-up the confidence among women to meet their requirements (Kirve and (Padmavati, 2002; Sathyasundaram, 2004) Entrepreneurial innovation is considered a key factor in business survival and success (Schumpeter, 1934) . According to Drucker (1994, p 17) , 'innovation is a specific instrument of entrepreneurs, the means by which they exploit change as an opportunity for a different business or a different service'. Successful innovation procedures can be learned and practiced. Thus entrepreneurs need to understand and apply the principles of successful innovation because there are plenty of entrepreneurial opportunities within the areas of change (Drucker, 1994) . Innovations are 'the outcome of the innovation process, which can be defined as the combined activities leading to new, marketable products and services and/or new production and delivery system ' (Burgelmann and Maidique, 1996) . Women Entrepreneurs need encouragement and support from their families, social circles and most importantly the government. Government should make initiations to provide financial supports to women entrepreneurs. (Shashtri and Sinha, 2010) . Entrepreneurs develop new products and services for a market niche, or confront established firms with better quality, additional features or lower prices. These activities are identified with the process of creative destruction and defined as entrepreneurship (Schumpeter, 1947) . The innovation advantage of large firms tends to be in industries that are capital-intensive, advertising-intensive and highly unionized. On the other hand, industries that are highly innovative, small firms have the advantage (Audretch, 2004) . Therefore, innovation in small firms can be more efficient and effective (Vossen, 1998) . The literature stresses several barriers for small firms to innovate successfully. The lack of financial resources, shortfall in marketing and management expertise, and weaknesses in external information and linkages are factors that limit their competitiveness (Freel, 2000; Rothwell, 1994) . By contrast, smaller firms have several advantages. Because of their smaller size, they are more flexible and have closer contact and relationships with their customers. This enables them to respond faster to developments in the market, especially to technical changes (Scozzi and Garavelli, 2005) . A crucial factor contributing to the occurrence of networking opportunities was based on attendance at social functions such as conferences. Conferences are identified as an effective mechanism in terms of getting to meet potential customers, keeping up to date with the latest developments and analyzing competitors' activities (McAdam and McAdam, 2006) . In the early stages of new firm creation, information networks represent an important resource for the entrepreneurial firm. Effective information networks enrich the entrepreneur's environment, thereby enhancing the other networks and processes in which the entrepreneur engages. The information-seeking behavior undertaken by the entrepreneur is very personal and is primarily a social encounter. The entrepreneur will rely on any informal contacts made throughout his/her personal life as well as business career (Johannisson, 1986) . Access to capital is crucial to the development of small businesses. The uses of capital are multitudinous and range from investments in fixed assets to the adoption and installation of new and better technology for business enhancement. Access to working capital financing is also necessary to smooth out fluctuations in income due to differences in the timing of production and sales. Lack of sufficient capital tends to affect SMEs' ability to develop new products and services or to grow so as to meet demand (Abor and Biekpe, 2006) . Heilbrunn (2004) posited that 90% of business start-ups that failed did so because of the lack of management skills of the owners. Similarly, the lack of financial resources, shortfall in marketing and management expertise, weaknesses in external information and linkages are factors that limit their competitiveness (Freel, 2000) . Another barrier is related to financing the further development of the idea, the manufacturing, and the marketing. With sufficient capital, they would be able to develop the idea and the marketing plan in parallel. Failure to do so would lengthen the time to market and adversely affect income. Also, with sufficient capital they could advertise heavily and build up stock to offer faster delivery and meet larger orders (Larsen and Lewis, 2006) . Similarly, there might be a role for government support agencies to develop mechanisms for introducing innovative small and medium-sized enterprises to venture capital (Freel, 2000) . Although the traditional image of the entrepreneur as intrinsically made has been broken to a certain extent, it is still strong enough for some women to find it hard to be taken seriously, which has an adverse impact on applications for funding and finding clients (Brush, 1997) . This discrimination against women seems to be even worse in Sub-Saharan African countries such as Ghana, where the financial sector is male-dominated (90% of staff in most institutions in Ghana are men). Illiteracy or semiliteracy among the majority of women in Ghana creates a further barrier to processing paperwork. Women's lack of control over resources, such as land and labor, also limits their eligibility for loans. Banks' ability to lend is often constrained by inflation-induced de-capitalization, resulting mainly in insufficient funds available to finance loan request. In such cases, it is the women who receive lowest priority (IFAD, 2000) ...52...
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Research Methodology: Beauty parlors are playing important role in today's fashion. They also help women in income generation and make them economically independent. Women also add to family's income and improve living standard of their family. The number of women entrepreneurs in this sector is increasing day by day. Present study is based on primary data. Personal interviews of 17 women entrepreneurs who are running beauty parlors was conducted to know about their socioeconomic profile as well as relation between the factors that effect this enterprise. Respondents were randomly selected. The data was collected, statistically analysed and presented here. Objective of the Study: Present study was conducted about women entrepreneurs who are running beauty parlors with objectives to study socio-economic profile of selected women entrepreneurs, to examine the relationship between demographic factor and financial return in the selected sample and to develop a suitable path for beauty parlor business on the basis of current study. Importance of the Study: Now a days' women entrepreneurship become an important tool for women empowerment. Women entrepreneurs also enhance living standard of their family which in turn help in development of the country. Entrepreneurs are regarded as backbone of any economy. Today with growing fashion people want to look more beautiful and fit. Thus, parlors play important role in today's fashion. Women who don't come out of their homes due to some reason can start this enterprise in their home after doing some training or diploma or certificate courses. Thus parlors are proved to be an important tool for women empowerment. Data Analysis & Discussion: Data collected about age, caste, marital status, education & training, family type, financial support, initial investment and return on investment. i). Age: Age refers to the chronological age of the respondents in the years at time of interview. It is evident from the fig.1 ,that the majority of respondents(6) were in age group of 27-31 while equal no. of respondents i.e. 4 belong to age group 21-26 and 32-37 while only 3 respondents fall in category of 38-45.We can see that maximum no. of respondents belong to middle age group. 
38-45
Entrepreneurs ii). Caste: Caste is permanent stratification of the society. It is a social category whose members are assigned a permanent status within a given social hierarchy. Maximum no. of respondents belong to baniya.This may be because they are traders in social sratification.Then followed by thakur, kurmi and lala each having 2 respondents while yadav, Brahman and kaushal each having 1-1 respondents. More no. of respondents (15) were found to be married out of total no. of respondents (17).Maximum no.(5) married respondents were from age group 27-31 followed by 32-37,21-26 and 38-45,each having 4 while 21-26 and 27-31 each having 1 respondent. It is evident from fig. 4 that all respondents are graduate.9 respondents possess diploma and some of them having beautician course either certificate or hobby course. One of the respondent also possess diploma in fashion designing.
v). Family Type:
The members of household who live together under one roof and one man guidance constitute the primary group known as family. They have hereditary kinship relations and meet out their basic socio-economic needs through family itself. There are two major family types: a) Nuclear family, and b) Joint family. In a nuclear family system the father, mother and their children are considered where as in joint family, the members of two or three generations live together under one roof. Fig 5 reveals that equal no of respondents (2) in age group of 21-26, 27-31 and 38-45 have joint family while only 1 respondent in age group of 32-37 having joint family. Maximum no. of respondents (4) having nuclear family fall in age group of 27-31 followed by 32-37(3),then 21-26 and 38-45 having equal no. of respondents who possess nuclear family. We can see in the above figure that the no. of nuclear families are more which is noticed as changing feature of Indian society.
vi). Financial Support:
Financial support is defined as financial assistance which entrepreneurs take while starting their venture. This may be: (a) Own funds, and (b) Loan funds. Own Funds i.e. their own saving or family's saving while loan funds they take from banks or some funding agencies. Entrepreneur has to pay some interest when she returns loan. Initial investment refers to money invested when enterprise was started while return on investment (ROI) is profit/income from investment i.e. entrepreneur's profit or return (per month/annual). From fig. 7 it is clear that as the age increases, initial investment increases which in turn increase the return on investment. 
Findings& Suggestions
In present study it is found that this enterprise is appropriate for those women entrepreneurs who are having problem to outside home due to family responsibility or their culture. They can start this venture inside their home. There is no boundation of caste or marital or age on these entrepreneurs. The reason may be that they have to deal female customers. No basic professional education is needed for this enterprise. Anyone who is able to read and write can do diploma or degree courses for starting this venture. This enterprise can be started with minimum expenditure and which can be expended later on. It is find that as age increases exposure and expertise in the field increases which in turn increases further investment and profit. Thus we can see how this venture can be used as important tool for empowering women. The suggestions after doing this analysis were as such women can be motivated towards this enterprise by providing financial support lie loan on low interest, training programme at minimum or no fees charged, organized by government, seminars and conferences for these entrepreneurs can be organized for literate group, interaction with successful entrepreneurs of this field, policies should be made for empowering women in this field and there should be a common forum between entrepreneurs running this venture in different reasons where their experiences. This will help in updating their knowledge. Conclusion: There is no boundation of caste or marital or age on these entrepreneurs. The reason may be that they have to deal female customers. No basic professional education is needed for this enterprise. Anyone who is able to read and write can do diploma or degree courses for starting this venture. This enterprise can be started with minimum expenditure and which can be expended later on. It is find that as age increases exposure and expertise in the field increases which in turn increases further investment and profit. From above discussion it is clear that women entrepreneurs in this enterprise are having good scope to develop. They can earn good amount after doing diploma or certificate courses. In starting they can invest small amount and letter they can invest more from their profit. As their experience increases with age their investment increases which in turn increases rate of return on investment.
